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Br ov'nÌs Foreue¡ not onlydid they
attract 32 million viewerl onYouilbe,
theyheralded a new era of entertain-
mentinwhich the consumer, not just
the content, is king.

The newlyweds may not have real-
ised the copyrightof Forever required
them to seek permission before using
it. Theyprobably didn't know that
uploading the video without such
permission would also breach
YouTirbe's terms of use. But rather than
take it down, YouTtrbe and the record
company are sharingthe revenueftom
advertising on the IK wedding
webpage. Everyone is happy.

Befo¡e the internet, we bought
music, played it ernd displayed it.
Music companies pulled the strings -
promoting and marketing the artists
who made an income primarily from
record sales and concerts. We did not
legally "own" our collections, but
bought a right to do certain things
with them, ìike playthem for
ourselves We could not legally play
them in public or mal.e copies.

The a¡rival of the internet caught
most of the music industry offguard.
Even the language changed - sirddenty
it was all about downloads, consumers,
content, playlists, monetising, iPod,
Zune, subscription, streaming, MP3,
MP4, ISII blog, rip, bwn and torrent.
Apple's iTunes emerged ftom nowhe¡e
as the dominant force.

The first battles were fought against
piracy. File sharers and companies
like Napster were cast as threats to
legitimãte music sales and industry
associations sued individuals for
cc¡nvriphf infrinsemenf rn'ino rô


